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Abstract

The aim of this research was to establish whether businesses still had confidence in banks 
after the financial crisis of 2008. The banks which have been researched are The Bank of 
England (BoE), The Royal Bank of Scotland (RBS), Barclays and Northern Rock. These 
banks in particular were most affected and heavily publicized during the financial crisis. 

The methods used to conduct the research were questionnaires via online and also hard 
copies which were distributed in a high street bank in Stockport. Interviews were also 
conducted who had connections through businesses or were business owners.

The results of the research have shown that pre 2008 most businesses did have confidence 
in their banks, however, after the financial crisis confidence dropped with few businesses 
reporting back that confidence had remained or increased. Businesses do not feel that at 
present they would be fully confident that they would be able to source funding from their
bank if urgently needed. To gain confidence businesses have stated more transparency is 
needed, interest rates to be improved, more reliable staff and a change to the luxurious 
bonus culture.

In conclusion, even after nearly a decade later it appears confidence in banks is still 
relatively low, although, there are businesses out there who do still have confidence in 
their banks.
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Rationale

The financial crisis of 2008 was chosen due to the detrimental impacts it had on not just 
working people but also businesses throughout the UK and around the world. Since the 
financial crash there has been many years of austerity. “In 2008 the world economy faced 
its most dangerous crisis since the Great Depression of the 1930s.” (Havemann, 2016) 
Public spending has dropped, there has been rises in taxes such as VAT and levies applied 
to banks on their high risk investments.

Big businesses such as Woolworths, Dolcis and Borders, Jessop’s and more recently BHS 
have vanished from our high streets along with others who have had to reduce their high 
street stores and suffer mass redundancies. “Analysts at Verdict estimate that retailers 
with sales of £7.4bn have gone bust over the past two years, with one in seven shops 
empty at the close of 2009.” (Wood, 2010) Big ticket items such as cars, furniture and 
luxury goods saw their sales dramatically fall as consumers were not spending their 
money.

This research will identify whether confidence has changed in banks since the financial 
crisis of 2008. Do businesses still trust the banks products, savings schemes and services 
that they offer? Have the tighter regulations such as lending policies which were rewritten
“Mortgage characteristics changed to a tougher degree with less choice. There were now 
shorter terms, no 100% LTV and there was a halt to interest only products. There was also 
a change in loan to income ratios as lenders reduced the risks associated with mortgage 
repayments that were more than three times the borrower’s annual income.” (Richards, 
2015) and government intervention such as the renationalization of banks such as RBS and
Lloyds TSB restored faith in the banking sector?

High street retail banks have changed over the years and are now being more customer 
focused around their actual needs. Sales targets have been abolished along with a policy of
claw backs due to the Financial Conduct Authority (FCA) disallowing banks to incentivize 
their staff via big bonuses. Part of the agreement between the government and RBS is that 
they were to sell off parts of their bank to create a new bank called Williams & Glyn. “The 
disposal of the unit was forced on RBS by the European Commission as a condition of its 
£45.5bn bail-out by the Government in October 2008.” (Quinn, 2013) Lloyds TSB have also 
separated who were also forced to do due to the government bail-out. “Lloyds has been 
forced to split off and rebrand the TSB branches by the EU as a result of the £20bn of 
taxpayer money pumped into the bank during the 2008 bailouts.” (Jones, 2013) 

The collapse of Northern Rock caused panic across the UK which resulted in the 
government bailing out banks RBS and Lloyds TSB to avoid monopolization and also 
creating a domino effect of other banks collapsing. The government temporarily reduced 
VAT from 17.5% to 15% “Chancellor Alistair Darling announced the cut in his pre-Budget 
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report in a bid to encourage consumers to spend more and boost the economy.” (BBC, 
2008) After the 2010 general election the new government introduced a new Financial 
Services Act which abolished the FSA thus creating three new bodies. The Financial Policy
Committee (FPC) and the Prudential Regulation Authority (PRA) was created which both 
sit within the BoE. The FCA was created to replace FSA in protecting consumers and 
ensuring workers within the financial sector complied to the rules.
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Aims & Objectives

The overall aim of this research is to examine whether business confidence has dropped or
improved since the financial crisis of 2008. Businesses ranging from sole traders, 
partnerships, limited companies, franchises, charities and non-profit organisations will be 
asked for their views on how confident they were before the financial crisis and how 
confident they are now today.

The questions being asked are as follows;

How confident were all businesses in banks before 2008?

How confident are all businesses now in banks?

If different types of businesses show different levels of confidence, is there a reason as to 
why this is the case?

What is the biggest reason why confidence has changed?

What do banks do now differently as a result of 2008?

Will the confidence in banks ever be restored?

In the future, how likely is this change of confidence to impact the practices of the banks?
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Hypothesis

Businesses confidence in banks will not be as high as it was before the financial crisis of 
2008. “Although some businesses have thrived since the recession such as big discount 
supermarket stores Aldi and Lidl. Poundland and Costa Coffee have also seen profits 
boost, along with ARM Holdings who designs chips for the majority of smartphones and 
tablets.” (Riley, 2013) These businesses may have more confidence as the banks will be 
more likely to lend to them. (Business Owners Tool Kit, 2012) However, the majority of 
businesses have found it harder to borrow and have had to reduce overheads and cut 
costs.

The businesses who are more likely to have the least confidence in banks are smaller 
businesses such as sole traders and partnerships. Medium enterprises may have slightly 
more confidence, whereas, bigger companies will most probably have more confidence 
than all businesses due to higher turnovers and profits.

The media plays a big role when a recession occurs which may result in businesses having 
less confidence in banks. Government intervention will have also made an impact as 
banks were bailed out using taxpayers’ money. This will have caused anger and frustration 
for many businesses as many bankers received bumper bonuses and are also well known 
for a luxurious bonus culture. Taxpayers like to see the tax they have paid be spent on the 
NHS and public services and not bailing out banks who have been making risky 
investments and irresponsibly lending to people who clearly cannot afford. 
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Methodology

Questionnaires will be one method used to conduct this research due to how quickly 
information can be gathered in a short space of time, along with being able to reach a 
large number of correspondents in finding out whether businesses still have confidence in 
banks after the financial crisis. “Questionnaires have many advantages. The greatest of 
these is the considerable flexibility of the questionnaire. Questionnaires can be custom 
designed to meet the objectives of almost any type of research project.” (McNabb, 2015) 
The answers will be anonymous due to the sensitivity of the subject which will enable 
respondents to answer more truthfully. With that in mind as this questionnaire will be 
based on events in the past, participants may forget important issues.

Interviews will be the second method to conduct this research due to the large amount of 
detail that can be sought which then can be analyzed at a later date. This will also obtain 
more detailed opinions as the questions are generally more open than closed. “The 
interviewer is the one that has control over the interview and can keep the interviewee 
focused and on track to completion. Face-to-face interviews are in-the-moment, free from 
technological distractions.” (Wyse, 2014) The disadvantages of interviews are that 
interviewers can be biased which could lead into the questions being tailored into answers
they want to receive.

Case studies have been considered for this research, however, this kind of research is 
conducted over a period of time. Due to the subject of this research there is not a lot of 
actions or events to be observed in order to write a substantial report. “Accordingly, case 
studies are pertinent when your research addresses either a descriptive question— “What 
is happening or has happened?”—or an explanatory question— “How or why did 
something happen?” (Sage Publications, 2016) Case studies are usually carried out on one 
person or via scientific methods.

Observations was another method considered, however, this doesn’t fit in with the 
question being asked leaving very little to observe. “Very direct method for collecting data 
or information – best for the study of human behavior.” (Singh, 2010) If observations are 
written down key details can also be missed.

A triangulation method has been used to conduct this research using two primary 
research methods; questionnaires and interviews along with a secondary research method 
via literature. This method has been used as (Jick, 1979) suggests “It can also capture a 
more complete, holistic, and contextual portrayal of the unit(s) under study. That is, 
beyond the analysis of overlapping variance, the use of multiple measures may also 
uncover some unique variance which otherwise may have been neglected by single 
methods.” Using three different types of methods can assist in identifying patterns along 
with also filtering out unwanted data.
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There are many ethical issues to consider whilst conducting research. Firstly, consent 
must be obtained as people have a right to know how and where the information you are 
obtaining is being used. The Social Research Association states that “Gaining informed 
consent is a procedure for ensuring that research subjects understand what is being done 
to them, the limits to their participation and awareness of any potential risks they incur.”
(Social Research Association, 2003)

Anonymity is the second ethical consideration. Due to the Data Protection Act, people 
who provide their details expect that their personal data is kept confidentially and 
securely. People’s names, addresses, date of birth, financial credentials and any other 
personal information isn’t to be used without prior consent. “Everyone responsible for 
using data has to follow strict rules called ‘data protection principles’. They must make 
sure the information is: used fairly and lawfully, used for limited, specifically stated 
purposes, used in a way that is adequate, relevant and not excessive accurate, kept for no 
longer than is absolutely necessary, handled according to people’s data protection rights, 
kept safe and secure, not transferred outside the European Economic Area without 
adequate protection.” (GOV.UK, 2016)

Validity of research is crucial and essentially means does your research show a true 
reflection of what you’re measuring. “Validity encompasses the entire experimental 
concept and establishes whether the results obtained meet all of the requirements of the 
scientific research method.” (Shuttleworth, 2008)

Independence and autonomy are vital as the subjects shouldn’t be influenced by the 
researchers views nor any other external factors. “Autonomy refers to the right of an 
individual to determine what activities they will or will not participate in.” (Adams & 
Callahan, 2013)

Finally, reliability of the information you have researched is an important ethical 
consideration. “The idea behind reliability is that any significant results must be more 
than a one-off finding and be inherently repeatable.” (Shuttleworth, 2008) Other 
researchers should be able to conduct the same research and get the same or similar 
results.
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Evaluation of Methodology

Questionnaires were the first type of primary research conducted. An online questionnaire
was created which was posted on social media Facebook, LinkedIn and Twitter. The 
online survey was also posted on several business forums. Emails were also sent to those 
who had businesses or business contacts.

The social media platforms proved challenging as most contacts were not business owners
and worked as employees, therefore, they were ineligible to take part. Due to the vast 
amount of posts that are sent on the social media sites, these may have not been seen or 
forgotten about.

The business forums were not only time consuming as there were several conditions that 
had to be met such as taking part in a set number of discussions before being able to post 
links, along with strict guidelines on what could be posted and what sort of member you 
were in order to conduct research.

Paper copies were also distributed in a well-known high street bank to business owners. 
This was the most successful source of respondents as they were completed at point of 
request.

Interviews were the second type of primary research conducted. A lot of the information 
gained from the interviews was extremely useful, however, time was a major issue as 
people didn’t have more than ten minutes to spare. A more in depth interview would have
given more insight.

On hindsight both questionnaires and interviews were the best primary research methods 
to use. Focus groups could also have been used for this research, however, independent 
responses work better with the research question than a group of people’s opinions where 
they could be heavily influenced. “A particular disadvantage of a focus group is the 
possibility that the members may not express their honest and personal opinions about 
the topic at hand. They may be hesitant to express their thoughts, especially when their 
thoughts oppose the views of another participant.” (Writing, 2016)
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Findings & Evaluation of Findings

A total of 55 responses were received from the questionnaires sent out. Questionnaires 
were posted online via social media platforms, business forums, emails and text messages. 
Hard copies were distributed in a high street bank in Stockport. This particular bank was 
chosen due to the familiarity of staff at the branch who were happy to participate. All 
respondents were business owners.

A total of 4 interviews were conducted. These were performed in Chorley, Preston and 
Stockport. A Contractor, Business Lending Bank Manager, Leaflet Distribution Business 
Owner and a Garage partner were interviewed.

Questionnaires

Sole Trader

Partnership

Charity/Non-Profit Organisation

Limited Company

Franchise

0 5 10 15 20 25

What Type of Business Are You?

Stockport Preston Online

Establishing what type of business would provide further comparison of how confident
small, medium and large businesses are in banks. Most of the respondents were sole

traders and limited companies. One response categorized themselves as two different
business types partnership and franchise.
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Before The Financial Crisis of 2008 Did 
You Have Any of The Following 

Products With Your Bank?

Stockport Preston Online

R
es

po
nd

en
ts

78% of the respondents had financial products with their bank before the financial crisis
of 2008. 22% of the respondents stated they didn’t have financial products this may have

most probably because they were too young at the time to hold one or didn’t own a
business.
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Before The Financial Crisis of 2008 How 
Much Confidence Did You Have In Your 
Bank With Financial Products & Services 

That They Offered?

Stockport Preston Online

Score Out of 10
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Most businesses had high confidence in banks before the financial crisis of 2008. The
mode average was 8 out of 10. These results are backed up by the report from (Ivashina &
Scharfstein, 2008)  “The seeds of this crisis were sown in the credit boom that peaked in
mid-2007, followed by the meltdown of sub-prime mortgages and securitized products.”

Due to the credit boom seen before the financial crisis occurred.

This graph shows that confidence has dropped, with Stockport showing the greatest
decline from an average of 8 to 5. Online dropped from 8 to 6, whilst Preston dropped
from 8 to 5. These results are not surprising as due to the media reports irresponsible

lending, high risk investments and the fall of major high street banks such as Northern
Rock, RBS and Barclays. This correlates with a report by (The Guardian, 2012) “Five years

on from what is considered the start of the credit crunch – dubbed "the day the world
changed" by the former boss of Northern Rock – the public are more disillusioned with

the banking sector than ever, a consumer group has claimed. Nearly three-quarters – 71%
– of people surveyed by Which? do not think banks have learnt their lesson from the

financial crisis, up from 61% in September last year.” These results, however, do not agree
with the ICEAW who reported “that only 24% have little confidence in their banks.”

(ICAEW, 2014)
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Online and Stockport showed more confidence that their bank would urgently fund their
business if needed with an average score of 6, however, Preston were less confident with

an average score of 4. Confidence isn’t very high amongst all businesses questioned which
go along with “Borrowers will be bemused because interest rates are at their lowest that

they've been for three years, and there's been no movement there, but the cost of
borrowing in the money markets has gone up a bit - this is what Halifax, RBS and other

lenders are saying and this is why they now need to put the SRV up.” (Bien, 2012)

Stockport Preston Online
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Was Your Business Impacted During The 
Financial Crisis?
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Charity and Non-profit organisations show more confidence both pre-2008 and post-2008.
However, they show the 2nd least confident that they would receive urgent funding from
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the bank if required. This is probably due to the fact they are heavily reliant on donations,
or members. During recessions it’s these types of companies that suffer the most as people

don’t have spare income. Limited companies show more confidence that they would
secure urgent funding if required, whilst sole traders show the least confidence. Limited

companies do tend to have higher turnovers and are run by more than one person,
whereas, sole traders have to finance themselves and tend to have smaller turnovers.

Yes No No Response
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Did You Change Banks As The Result of the 
Crisis?

Stockport Preston Online

R
es

po
nd

en
ts

Both Preston and online stated that they were impacted during the financial crisis.
Surprisingly Stockport have reported back that they were not impacted. These subjects
were from the high street bank where many of these could be new business set ups or

their business was not around pre-2008.
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Less Money
43%

Savings Dropped
9%

Lost Customers/Trade
9%

Interest Rates
9%

Less Donations
13%

Redundancies
9%

No Response
9%

Was Your Business Impacted During The 
Financial Crisis? Yes, How?

From those that were impacted, less income was the biggest impact from financial crisis
with less donations coming second. Redundancies, higher interest rates and loss of trade

were also negative impacts for the businesses questioned.
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Did You Change Banks As The Result of 
the Crisis?

Stockport Preston Online
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Even though post-2008 businesses had lost confidence in banks they still remained with
their current bank. This could be because the switching process is too much of a hassle,
they had low confidence in all banks so there would be no reason to switch, declines in
turnover would make it difficult for them to source an alternative bank account or that

simply they didn’t own a business account around the time of the financial crisis. A similar
finding was also reported ““Most businesses aren’t switching, and 82% would not consider

going to a peer-to-peer lender.” (ICAEW, 2014)
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Compared to 2008 or Before?

Stockport Preston Online

R
es

po
nd

en
ts

42% of businesses stated that they have less borrowing, with 38% stating they have more
borrowing. 15% stated that they have the same amount of borrowing. 3 respondents
declined to answer. This could be that they had no borrowing at all. With over 60%

stating they have the same, less or no borrowing this matches with an BoE report which
reports “There is evidence that, since the crisis, SME demand for funds has been kept in

check by a reluctance to borrow. According to the SME Finance Monitor, most SMEs
remained “happy non-seekers” of credit in 2015Q2”. (McCafferty, 2015)
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The majority of businesses questioned stated that they did not currently have a loan with
their bank. The biggest reason for this is that they could have paid off any outstanding

loans or they’ve only just started up as a business and raised the capital themselves or via
other alternative sources.

Yes No No Response
0
2
4
6
8

10
12
14
16
18
20

Did You Look At Any Other Alternative 
Ways of Sourcing A Loan Other Than A 

Bank?

Stockport Preston Online

R
es
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31% of businesses stated that they had looked at alternative ways of sourcing a loan. This is
also acknowledged by a source from BoE “small firms are increasingly likely to resort to

outright disintermediation, tapping non-bank sources such as equity-investment
platforms – so-called ‘crowdfunding’ (e.g. CrowdCube, Seedrs) – as well as peer-to-peer

(P2P) lending platforms. There is evidence to suggest that these funding sources are also
favoured because of the ease and speed of obtaining the funds. It is important to stress
however that this type of external finance is still small compared to bank lending, on

which SMEs remain heavily reliant. In the first half of 2015, for example, P2P lending to
SMEs was less than 20 percent of the flow of net bank lending to SMEs.” (McCafferty, 2015)
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Many alternative sourcing of loans was mentioned with Business to Business lending
being the most popular. Internet, family members, local council funding and asset

management were the 2nd most popular.

The bank itself
22%

Interest rates
28%Trustworthiness of the bank

22%

Loan term time
10%

Free benefits
9%

Other
6%

No Response
2%

What Features & Benefits Do You Look For When 
Taking Out A Financial Product or Service?

Interest rates were the most popular feature that businesses look for when taking out a
financial product or service. The bank itself and trustworthiness of the bank were the 2nd

most popular, these two results could be merged together and show that trust is a major
factor.
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Interest Rates

Staff Confidence/Reliability

More Transaprency

Better Face 2 Face

Customer Support Options

Virgin Money

Tighter Regulations

Less Negative Press

Change Bonus Culture

Loyalty/Benefits

Never Can be Trusted

Separate Retail/Investments

Increase Sustainability

Dedicated Business Dept

Close Down

Have Confidence

Quicker Deposits

Free Services/Less Charges

No Response

0 2 4 6 8 10 12 14 16 18

In Your Opinion What Would Gain 
Your Confidence In Banks?

31% of respondents decided not to respond to this question. There could be a number of
factors such as the question is too broad or there was nothing they could think of which

would gain them more confidence in banks, due to very low confidence or high
confidence.

From the businesses that responded 16% stated more transparency was needed, 12% stated
that staff confidence and reliability, along with better interest rates would improve

confidence. 9% stated that a change in the bonus culture was needed.

Only a very small amount believed that tighter regulations would make any difference to
confidence in which a survey by Which? agrees “that even after parliamentary enquiries in
banking ethics, only 26% of people surveyed are confident that this would lead to positive

changes”. (The Guardian, 2012)

Some responses could be taken out of the research results. All banks have dedicated
business departments as this department would be separate to consumer banking. Closing

banks down would not be appropriate as this would damage the economy. People
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wouldn’t be able to pay for goods or services online and trade around the world would also
cease.
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Interviews

What is your understanding of the financial crisis of 2008?

All interviewees showed an understanding of the financial crisis. Three of the interviewees
stated that risky investments were the major factor of the financial crisis. Irresponsible 
lending was also mentioned resulting in people and businesses unable to afford the 
repayments. Big bonus payments were also mentioned through the interviews along with 
miss-selling of financial products. Lack of public trust was also mentioned especially when
the government had to bail them out.

These comments correlate with what has been reported in the media “The collapse of 
Lehman Brothers, a sprawling global bank, in September 2008 almost brought down the 
world’s financial system. It took huge taxpayer-financed bail-outs to shore up the 
industry.” (The Economist, 2013)

Do you think the financial crisis of 2008 impacted you personally? If so, how? If 
not, why not?

All interviewees were impacted one way or another. Interview A stated that they were 
currently working on a project which resulted in budgets being cut, contracts and 
suppliers being lost and taking a pay decrease. They also stated that their partner was also 
impacted through mass redundancies at their place of work. Interview B reported a similar
case with their partner, although, personally they were lucky that they were in the role 
that they were in but still experienced redundancies at their workplace. Interview C had to
reduce their workforce by more than a half in order to survive, they worked longer hours 
due to the shortfall and still to this day are unable to recruit the number of employees 
they had pre-2008. Interview D were too young for them to be impacted personally but 
recall that it impacted their family, again through redundancies at their family’s place of 
work.

The results from the questionnaires also show similar findings stating that less money was 
available via budget cuts and income. Redundancies were also a factor of how the financial
crisis impacted them. 

Do you believe banks should have restrictions placed upon their spending?

All interviewees had slightly different views. Interview A expressed that banks are a 
business and risks are needed to be taken from time to time in order to survive, however, 
this shouldn’t be at the expense of people’s money or businesses. Interview B agreed that 
restrictions should be put in place, although, it would be difficult to regulate too much as 
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you have to rely on the knowledge and expertise of the people that make these sort of 
decisions. Interview C also agreed that some sort of regulations needed to be put in place 
but emphasized that people should learn from the mistakes of predecessors. Interview D 
also stated that some sort of regulations was needed, however, feels banks will continue to
do what they want to do.

Tighter restrictions were only mentioned by one business owner through the 
questionnaires sent out. 

How trustworthy do you personally think banks are? Would you be fully confident 
that you would get the correct financial advice if needed?

Interview A expressed that they don’t feel banks are trustworthy. When making decisions 
they always think about how it will impact their family and whether it is worth the risk. 
They believe that financial advice from a professional is recommended, however, the 
decision should purely be based on personal circumstances. When asked how long they 
had been with their bank, they responded that they had never changed banks and that the
switching process would be too much hassle.

Interview B was a bank manager and therefore had a different view that banks were 
trustworthy. They stated that tighter regulations had been put in place and that banks 
were going towards a more customer centric route. They also pointed out that retail and 
business banking was separate from the banks that perform the risky investments. They 
also stipulated that they are told what financial products and services to sell. Interview B 
did state that they could fully understand why the public didn’t trust them and most 
probably wouldn’t fully be trusted.

Interview C personally trusted their bank but has a good relationship with them, however,
they didn’t trust those that worked at head office and felt that they were not connected to 
the world and its surroundings. 

Interview D was also of the opinion that they didn’t feel fully confident that they would 
get the correct advice if requested and believed that they have targets and will sell you 
anything to meet them.

From the businesses questioned via the questionnaires the results show that they also 
would not be fully confident that they would get the correct advice or funding if needed.

Is there anything that would gain your confidence in banks?

Interview A believes that banks need to be more transparent with their customers which 
16% of those questioned via the questionnaire stated. They also thought that there was a 
lot of confusing jargon which often confused customers and believes that there will always
be some sort of miss-selling. They suggested that banks need to be more involved with 
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schools and colleges explaining how finance and budgeting works. They feel that this 
would gain them more confidence.

Interview B as a business lending manager believes that banks need to continue building 
and developing on by being more customer focused. The regulation of sales targets will 
also build confidence as the selling of products and services is built around the customer 
needs. This matches with those surveyed as over 34% stated that confidence would rise if 
more transparency, better staff knowledge and reliability and also better customer support
options were available.

Interview C strongly suggests that the bonus cultures need improving and reducing as this
has made them lose touch with the public. They believe that confidence was severely 
damaged due to dishonesty and reckless spending. Two respondents from the 
questionnaires agreed that the bonus culture needed changing.

Interview D believes that banks will never be able to be trusted. They find the finance 
industry very confusing and not easy to understand along with banks not caring for the 
customers as they should. Two respondents from the questionnaires also agreed that they 
will never be trusted.

How likely are you to perform in depth research on banks terms and conditions on
loans before taking out a loan? Has the financial crisis made you more skeptical of 
the terms and conditions imposed by banks?

Interview A answered that they always read the terms and conditions, however, this is part
of the daily job whilst negotiating contracts. They do understand why people don’t read 
them due to the amount of time it would take to read them fully. They also stated that 
terms and conditions are complex to read.

Interview B admits that many people probably don’t read the terms and conditions, once 
again due to the length and complexity. They state that people are most probably sceptical
because they feel that the jargon used is there to catch them out. They did state however 
that since the financial crisis people ask more questions before takin g out products and 
services.

Interview C admitted that since the financial crisis they have bene paying more attention 
to terms and conditions. They have also stated that terms and conditions are very complex
and too long. They think that people are now not afraid to ask questions and believes that 
in the past banks were part of the community, and no longer are as they are too focused 
on making as much money as they possibly can.

Interview D admitted that they didn’t read the terms and conditions due to how long they 
were. They stated that they would most likely ask their parents or leave it to their business
partner to ask the questions. They believe that terms and conditions make financial 
products and services confusing.
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The fact that all interviewees agreed that terms and condition are too long and complex 
support that more transparency is needed in order to gain confidence.
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Conclusions & Recommendations
In conclusion, it does appear that business confidence has changed and has reduced since 
the financial crisis of 2008. The survey results show that business confidence was higher 
pre-2008 than it was post-2008. The interviews conducted also showed that they didn’t 
have full confidence in banks due to the government bail outs along with the miss-selling 
of products, the irresponsible lending and the risky investments that were made. 
Literature also suggests that people are not confident in banks. “Nearly three-quarters – 
71% – of people surveyed by Which? do not think banks have learnt their lesson from the 
financial crisis, up from 61% in September last year.” (The Guardian, 2012)  Although, this 
doesn’t match with the research conducted by ICAEW, who surveyed over 500 businesses 
which reported as little as only 24% had little confidence in their banks. The OECD which 
calculates Business Confidence Index (BCI) also doesn’t agree with this research as their 
results show that business confidence is currently high in 2016 with business confidence 
low in 2009.

Fig.1 (OECD, 2016)

Due to the low number of surveys received and interviews conducted you would not be 
able to say that this could be seen as a representative of the whole population. Only 22 
businesses responded to online surveys, and only 33 surveys were conducted between 
Stockport and Preston. Therefore, these results cannot be seen as fully reliable or valid as 
ideally over 100 responses would be needed to gain more of an insight.

A more wider range of towns and cities would also be needed in order for a more accurate 
picture of business confidence. Chorley, Preston and Stockport were the only cities and 
towns used which represents a very small percentage of the UK businesses.

In order for this research to be more successful more time would be needed in order to 
collate responses and conduct interviews. The challenge throughout this research was 
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getting businesses to participate especially through the summer months where people 
were on holiday or were busy looking after their family whilst their children were off 
school.

It would also have been advantageous to understand those surveyed what their 
understanding of the financial crisis, as asked in the interview, so a comparison could be 
made and whether businesses do have an understanding of what happened.

The question regarding what financial products did the businesses have before the 
financial crisis of 2008, should have been followed up by what financial products do they 
hold today to make a comparison. There were also products not listed as an option such as
overdraft, credit card and cash flow. An ‘Other’ option with space to include what other 
products they had would have been beneficial.

The questionnaire could also be used in different banks rather than just one high street 
bank to ensure consistency and non-bias towards a brand. 

It would also be recommended to pay a year’s subscription to the business forum which is 
required to conduct research to increase the number of survey responses. More social 
media platforms could be used along with writing blogs which should improve response 
rates.

Another recommendation would be to change the questionnaire and interview 
introduction as the content guides the respondent that banks were to blame for the 
financial crisis, therefore, they would be more inclined to show low confidence. “Back in 
2008 banks worldwide went into crisis after years of risky investments, lending and miss-
selling of financial products. Since then interest rates have been at record lows, 
governments have had to bail out banks using taxpayers’ money, tighter regulations have 
been imposed on banks and stricter lending controls have been applied.” An appropriate 
introduction could be “Back in 2008 the world’s economy went into crisis with many well-
known businesses and also smaller businesses closing down and consumers watching their
spending.”
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