
Poster Product

Rationale

A poster highlighting autism is due to be displayed at the local community centre 
(supposed to be yesterday but will be tomorrow morning). The audience are parents,
ESOL learners, teenagers, staff and the wider community who use the community 
centre. The purpose of the poster is to make the audience aware of autism and the 
impact it has on the lives of individuals with autism. The community centre is used by
learners with autism who attend with their support worker/parents. The intention of 
the poster is for people who do not know about autism to get an idea and know 
about the difficulties people with autism have. Educating the audience may help 
them understand people with autism are capable of achievement with the correct 
support in place. The community may understand why people with autism behave 
the way they do. Information from the poster may be passed onto other members of 
the community.

The language on the poster was carefully selected to ensure the audience 
understood the message. The word ‘autism’ is in 3D to invite the audience to read 
the information on the poster. Too much detail was not displayed as this may have 
discouraged the audience to read the information. The phone number was clarified 
by the National Autism Society (2017) to ensure the correct details were displayed. 
The details of the poster were to help the audience understand autism. The signs of 
autism are highlighted with pictures. The three main difficulties are mentioned on the 
poster.  





Evaluation

A poster highlighting autism was designed and displayed in a community centre. The
aim of the poster was to make the audience aware of autism and the impact it has on
the lives of individuals with autism. Asianet-Pakistan (2017) emphasise that raising 
awareness about autism helps individuals embrace, understand and celebrate the 
unique skills and talents of people with autism. I regularly visit the community centre 
and I am currently teaching ESOL learners twice a week at the centre. My 
observation suggested that individuals who use the community centre had limited or 
no knowledge of autism. Missouri Department of Elementary and Secondary 
Education (2016) suggests that teachers are responsible for improving student 
achievement by observing and measuring student performances and evaluating the 
education systems, which will not only improve professional practice but also 
improve student knowledge and performances. The audience were parents, ESOL 
learners, teenagers, staff and the wider community who use the community centre. 
The poster was displayed in the main hall which was the only access point to the 
classrooms, gym, meeting rooms, consultation rooms and youth entertainment (pool 
tables, table tennis, etc.). 

The placement of the poster was appropriate as it caught the eye of everyone who 
came into the community centre. Fifield (2007) recommends that successful 
marketing gets the product off the ground and into the minds of the targeted 
audience by having the product displayed ‘in your face’, which will make a positive 
impact and increase awareness. Staff at the community centre showed interest in 
learning about autism.  A number of staff members researched about autism and 
what behaviour strategies could be used when working with people with autism. 
Amer (2017) suggests that training individuals would provide them with the skills to 
understand and manage the behaviours of children with autism. The skills would 
enable individuals to use strategies such as visual aids to impact a positive 
behaviour. Positive behaviour would reduce the risk of disengagement and would 
enable learners with autism to excel in their learning. Teenagers showed concern 
about autism in their families. Teenagers realised that other centre users who have 
autism are not ‘disabled’ but ‘special’. A conversation with a teenager on 5th June 
2017 said “we ask ‘em to remember game scores cos they’ve got good memory and 
no one can cheat becos they aint gana lie”.

Parents were leaving messages for me to contact them, as they were worried their 
children may have autism. I went through the early signs of autism with the parents 
and asked them if there was a history of autism in their families. Nuner and Griffith 
(2011) recommend that early diagnosis and treatment would have a positive impact 
on the child’s future by enabling parents to use strategies for teaching their children 
to be independent. Educators should support and encourage parents as parents of 
children with autism tend to have high stress levels as their child may be rejected by 



family, friends and the community. On two occasions I requested the parents to call 
the National Autism Society (2017) for further information about the signs of autism. I
informed the parents that a member of staff would speak to them in their first 
language (I confirmed this with a phone call to National Autism Society).   

A more colourful poster would have attracted more attention and may have 
encouraged all the targeted audience to read about autism. Harris (1990) claims 
properly prepared posters are a way of communicating with the audience. Posters 
effectively share information with the audience, however they are more difficult to 
prepare as they are seen as a non-verbal method of communication. The information
on the poster may be understood differently by the audience to that of the presenter.

Many ESOL learners showed no interest in the information on display. One reason 
for this may have been the poster was displayed in English and ESOL learners had 
difficulty understanding the context. ESOL learners may have read the context if the 
content was in their first language. Tshabangu-Soko and Caron (2011) recommend 
that using words in the learners’ first language helps learners to develop English 
skills. Learners are able to translate English words into their own language, where 
they understand meaning and helps them develop retention. First language teaching 
may also be used as a teaching strategy to encourage ESOL learners to learn 
English.  

A short video about autism may have got the audience engaged as the challenges of
autism would have been presented visually with commentary. Li (2015) recommends
that video presentation helps improve the listening skills for second language 
learners. Learners are able to relate images to voices which may improve the 
understanding of different accents.  

A more persuasive way would have been activities about autism such as a quiz or 
short training session, where the audience receive awards for participating. I feel a 
short training session would have sat longer in the memory of the participants as 
they would have been involved rather than having a poster hung on the wall. The 
manager supported the idea of a training session and suggested possible funding 
was available for such events.         

To present the poster again I would use different languages and display the poster in
all the rooms of the community centre. This may encourage ESOL learners to read 
the poster as they are displayed in first languages. Having posters displayed in every
room would constantly be ‘in your face’ and may get the message across to the 
audience. I have been told by the manager that funding may be available if I decided
to do an autism event. The event may attract the whole community as individuals 
could ask questions and take part in autism activities. Information could be explained
in first languages and food, balloons and activity gifts would be handed out to help 
information about autism sit in the memory of participants for longer. 
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